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Presentation Outline

¸Why consumers in Fiji need protection?;

¸Does the market practice reveal that our 

commercial enterprises are losing ethics and 

values?; 

¸What social responsibility mean to our 

businesses in Fiji?; and 

¸Why ethics and values are needed in 

business practices more then ever?. 
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Why Consumers in Fiji need 

Protection?
¸Commercial sector is well organised to 

protect and safeguard their business 
interests. 

¸ They have easy access to politicians and 
decision makers to influence policies.

¸Generally PMôs advisory group is made up of 
economists and business people or business 
organisation BUT not organisations who are 
closer to the society. NGOôs are seen as 
trouble makers.
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Why Consumers in Fiji need 

Protection?

¸Consumers are disorganized and are 

unaware of their rights; or 

¸Consumer protection agencies fail to provide 

the assistance as expected because 

consumer protection laws are ineffective; or 

¸Redress mechanism is limited or unavailable 

in some instances other alternatives are 

expensive.

TI Workshop 6-3-09



23-25 April 2008: Seminar-Savusavu & Labasa

A Commercial Practice

¸A commercial practice is an activity linked to 

the promotion, sale or supply of a product or 

service to consumers.

¸ It covers course of conduct, representation or 

commercial communication ïincluding 

advertising and marketing ïwhich is carried 

out by a trader. 



23-25 April 2008: Seminar-Savusavu & Labasa

What is an unfair commercial 

practice?

¸ When consumerôs freedom of choice in respect of a 
particular good or service is affected or the consumer 
made a transactional decision that he/she would have 
otherwise not made if all information was disclosed. 



¸We all accept the fact that the business 

objective is to make profit 

¸ In some cases this is most easily secured by 

limiting competition and as far as possible 

exploiting consumers through high prices 

and/or by supplying sub-standard goods and 

services.  

¸ In 2008 the Council received 1689 complaints 

worth $3,005,850.49. About 141 complaints 

per month.
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Does the market practice reveal that 

our commercial enterprises are 

losing ethics and values? 

Never before have consumer demands for 

corporate transparency, accountability and 

responsibility been so pressing whether itôs 

unethical marketing, false claim, misleading 

omissions, bait advertisement, hoarding, 

exclusive dealings, price fixing, false or 

misleading representation to name a few.  
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Comparative Analysis on Banks 

ATM Fees -2007

ANZ Colonial Westpac

Account 

Maintenance 

Fee

$2.00 per month $2.00 per month $2.00 per month

ATM Balance 

Enquiry

Free Free Free

ATM 

Withdrawal 

fee

0.30/transaction 0.30/transaction 0.30/transaction

Interchange fee (use of other banks ATM)

Balance Enquiry 0.60/transaction 0.60/transaction 0.60/transaction

Withdrawal fee $1.00/transaction $1.20/transaction $1.00/transaction

Electronic 

transaction fee 

(EFTPOS)

0.30/transaction 0.40/transaction 0.35/transaction
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Pacific Sun: Advertisement

¸ Pacific Sun advertised airfare from a low of $17 one 

way for specific flight times. The true cost of the 

ticket was not known to the consumers until he 

bought the ticket that turned out to be $45.  The 

Council pointed it out to the Pacific Sun after 

receiving the complaint. 
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SUN RICE
¸ Sunrice brand premium 

quality long grain rice 

carries Sun Rice Growers of 

Australiaôs logo. Rice 

packed in these bags are 

Thai rice but not Australian 

rice. Country of origin is not 

disclosed on the packaging. 

Unfortunately the sunrice is 

sold in supermarkets as 

Australian long grain rice 

which costs consumers $5 

more as compared to Thai 

rice packed by the same 

company. 
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UNDERWEIGHT BREAD

¸ Underweight bread 

sold in our bakeries
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Mis-leading Advertisement

Misleading advertisement put 
out on the roadside on 
Grantham road by Copper 
Chimney restaurant. The 
advertisement states that two 
piece Tandoori chicken with 
chips costs $4.95. Advertised 
underneath is a large pizza 
and free 2 litre coke with no 
price mentioned. The 
advertisement misleads 
consumers into thinking that 
the entire information 
advertised costs only $4.95
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BEFORE AFTER
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